
 

 

 

 
 
 
ACME INC. 
1234 MAIN STREET #123 
SAMPLETOWN, NY 54127 
 

 

Dear Simon, 
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore 

magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo 

consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. 

Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. 

 

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium, totam rem 

aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim 

ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui 

ratione voluptatem sequi nesciunt.  

 

Kind Regards, 

 

 

 

Matthew Mombrea 

24 Things To Check When Your AdWords Ads
Haven't Started Getting Impressions

Billing

   □ Billing is setup correctly, payment method is accepted by  
    AdWords, and there are no issues

Statuses

   □ The campaign, ad group, or ads are set to paused

   □ The campaign, ad groups, or ads are removed

Ad Approval Process

   □ The ad is still in the approval process

   □ The ad has been disapproved







C Y P R E S S N O R T H . C O M



 

 

 

 
 
 
ACME INC. 
1234 MAIN STREET #123 
SAMPLETOWN, NY 54127 
 

 

Dear Simon, 
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore 

magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo 

consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. 

Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. 

 

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium, totam rem 

aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim 

ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui 

ratione voluptatem sequi nesciunt.  

 

Kind Regards, 

 

 

 

Matthew Mombrea 

Device Bidding

   □ A 100% negative bid adjustment is applied to the 
    device(s) you want to show ads on

   □ Negative bid adjustments of other amounts are too low

Ad Schedule

   □ Ad schedule is too constricted

   □ Ad schedule is set to show ads during days or hours that  
    your target market is not searching

   □ Negative bid adjustments are applied to the hours your ads  
    are set to run
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Location Targeting

   □ Targeting is too narrow

   □ Targeting is set to locations where your target audience is  
    not searching

   □ Locations you expect your ads to show are excluded

   □ Bid adjustments are too low for targeted locations

Keywords

   □ Negative keywords are overlapping with targeted key 
    words

   □ Keyword bids aren’t high enough

   □ Quality score is too low

   □ Keywords have no search volume or low search volume 
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Audiences

 
   □ Audience size does not meet minimum requirement

Display Network

   □ Audiences are too narrow - several layers of targeting and  
    Target & Bid is being used

   □ Too many campaign exclusions

   □ Not enough ad sizes

Budget Constraints

   □ The campaign’s daily budget is too low for the price of the   
    targeted key words

   □ Standard bidding is being utilized with a low budget
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